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Presentation

Hasegawa: Good morning. The time has arrived. We would like to start the financial results briefing for the
full fiscal year ending February 28, 2023.

After this, we will play a video of the financial results presentation, and then have a question-and-answer
session.

We will now start the financial results briefing, thank you.

4 Highlights of Results for FY Ending Feb. 2023 TSI HOLDINGS

The domestic real store/overseas businesses achieved their sales plans as they continued to be strong

throughout the year.

The confusion of the supply chain due to lockdowns in production sites and the deterioration of exchange rates
had adverse effects on gross profits, but the careful operation of the businesses helped improve profitability
significantly.

Net sales ware 110.0% ([104.2% i based on the old accounting standangs) Of the prﬂ\fious term's level and 100.3% of the plannad level though issues
remained to be addressed in pursuing EC growth

Operating profit was 129.4% of the planned level and exceeded the initial plan by ¥520 million though it did not reach the previous term's level
due to the effects of expenses related to the relocation of the head office, efc.

3 Old profit
New profit standards e
revised budget revised budget

1 54.45 Billion Yen 1 00.3”.. +045 Billon Yen 1 1 00% 104.2-
Operating

Profit 2 .32 Billion Yen 129.4%  +0.52 siion ven 52.5% 56.0%

Ordinary
Income 385 Billion Yen 116.9%  +0.55si0n ven 66.2% 68.9%

Current Net

Income 3-06 Billion Yen 127'6"0 +U-66 Billon Yen 299.6"0 31 5‘0%

Shimoji: Good morning. Thank you for all your support. | would now like to present the financial results for
the full fiscal year ending February 28, 2023. Thank you for your cooperation.

First, let's start with the full-year financial highlights. Net sales were JPY154.45 billion, operating profit was
JPY2.32 billion, ordinary income was JPY3.85 billion, and net income was JPY3.06 billion.

Physical stores in Japan and overseas business remained strong throughout the year, and we were able to
achieve our sales plan. Although there were various negative effects, such as the lockdown of production sites,
supply chain disruptions, and the deterioration of foreign exchange rates, we believe that we have
significantly improved our profitability by carefully managing our business operations.

Therefore, with regard to sales, although EC growth remains a challenge, the results were 110% of the
previous year's level and 100.3% of the planned level. Operating income is also affected by expenses related
to the relocation of the head office. This resulted in 129.4% of the plan, or a plus of JPY520 million difference
from the plan, even though the previous period was not achieved.
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5 FY02/2023 Full Year Difference from the adjusted forecast TSI HOLDINGS

While the golf and street businesses continued to perform well, prompting the company to announce the revision of
operating profit to ¥1.8 billion, selling and administrative expenses for the second half of the term decreased
substantially due to reductions in advertising and publicity expenses as well as expenses related to the relocation of
the head office. As a result, operating profit was ¥2.32 billion, even exceeding the revised plan by ¥0.52 billion.

Operating profit trends Unit : Billion yen

0.16 2.32
0.36 [

0.30 1.80

+ Decreame in ssles promotion ssd advertising sapesses
* Uil wptvadues
+ Decreame: in tames and pabiic chages

1.50

L J
I
Total effects of reductions in
selling and administrative
expenses: +¥0.52 Billion

Initial plan Improved performance of Revised plan Reduction in selling and  Reduction in head office Actual
highly profitable businesses administrative expenses relocation expenses operating profit

We report on the adjusted disclosure difference of Operating income. Operating income was JPY2.32 billion,
anincrease of another JPY520 million from the revised plan. The Golf and Street Divisions continue to perform
well. Although operating profit was disclosed as revised to JPY1.8 billion, we were able to fell short of plans
SG&A expenses in H2 by controlling advertising and reduce relocation expenses.

& Whole year ended in Feb. 2023: Comparison with the previous term in operating profit TSI HOLDINGS

Operating profit went below that for the previous year due to the effects of special factors, including the transfer of
extraordinary loss from the previous year and the recording of expenses related to the relocation of the head office in the
current year, but profitability further improved compared to the previous year because of the appropriate control of sales
yields and inventory levels and reductions in selling and administrative expenses. Operating profit, excluding the effects of
special factors, was 114.6% of the previous term's level (up ¥0.33 billion)

Comparison with the previous term in operating profit (excluding special factors)

Operating profit fram the main business
Operating profit from the main business ¥2 59 billion
¥2.26 bi llion ____ o eeememmmmmmm= =m0 R
o [Special factor (which
1_1 4.6% of ,the \ deteriorated profitability)]
previous term’s level - Expenses related to the relocation of
[+¥U 33 billion] the head office’. «0.78 billion
Result Result
¥4.44 vinion ¥2.32 pillion

[Special factors (which

improved profitability)] /—-.—--..— ~ N
- Profitability improved due to improved profitability)]

- p P bility i p
subsidies; +#0 99 billion “hr%ﬁta '”EDT?I-I;T:‘ veto
+ Transfer to extracrdinary loss: Term ended in Term ended o | 3UPSI9es . ian
+¥1.19 billian February 2022 February 2023
"Expenses related 1o the relecation of the head office: €590 million for the first half of the tern + ¥120 million for the secand hall of the term =
#TEO milion for the whole year (differences in the execution of budgels and decreases in expenses from the inifial estimate)

[Special factor (which

This is a comparison of operating profit with the previous year. As shown in the graph, excluding special
factors, profitability is improving by 330 million yen from the previous fiscal year.
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7 Net Income Impact ltems for FY Ending Feb. 2023

TSI HOLDINGS

Ordinary profit was ¥3.85 billion, including unplanned exchange gains of ¥0.47 billion associated with
overseas subsidiaries’ assets in dollars as well as non-operating profits of ¥1.52 billion such as dividend income
and real estate income. Net income was ¥3.06 billion, including extraordinary profit/loss such as an
impairment loss of ¥1.75 billion and a profit of ¥880 million on sale of investment securities as well as income
taxes adjustments, and the profit ratio was 2.0%.

+ FX income 0,47 billion yen

* Dividend income 0.63 billion yen

* Real @state income 0.35 billion yen

+ Equity method investment profit/loss
0.9 billion yen

« Gain on sales of investment securities 0.8 billion yen
- Cooperation money lor large facilithes, eto. 0.06 billion yen

| - Adjustment of corporate tax, etc. 0.27 billion yen* |

! ——— i -2.12 057
1-85 _0.32 Willion yam o :
billion yen o yum \ l_hmm‘_|
| 3.06
+ Interest expenses 0.07 billion yen | + Impairment loss 1.75 billion yen bilion ysn

+ Expenses on real estate 0.05 billion yen

Ordinary Income Profit Before Taxes
3.85 Billian yen 2.8 Billion yen

Here are items that impacted net income.

it margin

Met income

3.06 Billion yen

* Dhue 10 the Increase in futere taxable incormd, it becarme possibhe 1o accumulate defermed 1ax 2sse1s, S0 the tax burden for the curmen pedod decreased

Adding an unplanned foreign exchange gain of JPY470 million related to dollar-denominated assets of
overseas subsidiaries, and dividend income, real estate income, and other non-operating income of JPY1.52
billion, ordinary income came to JPY3.85 billion.

After adding extraordinary gains and losses, including an impairment loss of JPY1.75 billion and a gain on sale
of investment securities of JPY880 million, as well as income taxes-deferred, net income was JPY3.06 billion

and the profit margin was 2%.
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g Sales by Channel for FY Ending Feb. 2023 TSI HOLDINGS

Sales for real stores recovered, registering 116.1% of the previous term’s level, up ¥12.02 billion (10s.2% and+¥6.43 billion, respectrvety, i
based onthe old accounting standards). This was the result of sales boosted by the recovery of markets, including the resurge of sales
at major department stores and demand from inbound tourism. In the future, the company aims for further growth mainly
by actively opening new stores in promising businesses.

Comparison to the previous term : 141.5% for department stores, 110.4%, for non department stores (FB and streetside stores), 116.3% for overseas,

and 98.9% for domestic EC (99.6% for total domestic and overseas EC)

New profit standards Mew profit standards Old profit standards
FY Ending Feb. FY Ending Feb. FY Ending Feb. vth by Channel FY Ending Feb.
2021 2022 2023 mm 2023
1248 ) 13820mmye ) 1935 mein, 1s67% w15 (S350 peg

. 55?4mumnwn . 50?3u.||mu e 67.02 sinon ven 118.1% 110.4= 66.92 sinion ven '

[Compesition Rate © 43.4%) (Compaosition Rate @ 45 7%

=
n
@
E
Q
(=]

_4068umnven ) 39.2Bamonven | 38.BMommvn 955, oggy | 36.99mmenven
LR )

15.50 Bision Yen 15.43 gmon ven 16.11 gition ven 103.0+ 104.4% 15.91 sinion ven

(Campasitian Rate & 104%) (Companition Rate  10,9%)

. illicen Yin 111 Billion Yen 1291 ion Yen o 12791 Billion Yen
8662"- o Comp ﬂ Rale : 7.8 [Composition :llulﬂ.l'.\w'.] 149.1% 116.3 [Compenition Rate : 8.8%)

"1 Fashsan buddings, shopping Ceaters, railnosd station buiklings, individual stores, ouled shops e, excapt for depamment siores.
"2 Apparal DUsnes2as such & whilesalke, nlercompany sakes and non-sppand Dusnesas of e group campanies
" Resuks of Efuapo Corp. which operates EC sfas camtering on TAchcs.com i the LS. & 10 be consolidaled fram the second guamar of 2021 and anward. The rasulls are recorded in dvarseas saks

Sales by channel.

Real stores such as department stores total recovered to 116.1% of the previous year's level, plus-JPY12.02
billion.

The recovery of sales at major department stores has been outstanding, and the market is gaining momentum
due to the recovery of inbound demand.

Our brands are also supported, and as the next step, we would like to aggressively open new stores in for our
strong business.

Compared to the previous year, department stores accounted performed at 141.5%, fashion buildings and
street stores at 110.4%, overseas at 116.3%, and domestic EC at 98.9%.
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10 E-commerce in FY Ending Feb. 2023 TSI HOLDINGS

Due to sluggish performance in the first half of the term, EC sales for the whole year remained at 99.6%
{based an the new ravenue resagnitien siandards), almost on the same level as in the previous term, but in the second half, they
recoveredto 102.0% of the previous term’s level.

= In the first half of the tarm, the company's ewn EC struggled partly because of the disrupted supply chain, but in the second hall, it achieved a \-shaped recovery
thanks to OMO measures centered on social media as well as improved, expanded, and relnforced website content. In the fourth quarter, EC sales continued ta be
strang, reporting 107.9% of the level of the same quarter of the previous term.

*  Ddainly by curbing excessive price reductions and stepping up sales of exclusive merchandise, Third Parly EC significantly improved its profitabdity, increasing the
gross margin ratia by 7.6%"'-—a major factor for the achievernent of the company’s overall operating profit plan. Geing forward, the company will enter a phase in
which it expands sales while maintaining profitability.

0id profit standards New profit standards
SR R LN Ending | FY Enaing | FY Ending e )
Feb. 2021 Feb. 2022 Feb. 2023

In-House E-Commerce 17.87 17.84 18.11 101.3% 101.5% 18.08

Quarterly guarterly Yol change in

F;Endll'lg In-housze E-commerce sales
Feb. 2023 107.9%

Unit = milliee yan

{ratio(%) (43.9%)  (45.4%)  (46.6%)  (+27pth  (+L2pt)  (48.9%)
Domestic E-Commerce 40.68 39.28 38.84 95.5% 98.9% 36.99
{ratio(%}1'2 (37.0%)  (345%)  (3L1%)  (-59pt)  (-34pt)  (3L.5%)
Overseas E-Commerce 3.23 3.69 3.97 122.8% 107.6% 3.97
{ratio{%)1"3 (37.4%)  (33.3%)  (30.8%)  (-6.6pt}  (-25pt)  (30.8%)

E-Commerce TOTAL 43.91 42,98 42,81 97.5% 99,6% 40.96
ratio(%))*2 (37.0%  (34.4%)  (3L0%)  (-6.0pt)  (-34p)  (3L.4%) e

™1 This ratia Covers anly sales Tor TSI Inc. amd Third Party EC sales for and wander {axciiding the Uand-Shokai Busmness Dapartment whoss Syatam is ndl partialy unlinked)
"2 Domestic E-Commence ralio excluding domastic and alher saes (whalkksae companysakes alc.)
"Resuls of Efuego Comp. which operales EC sas centenng on Taclics. Com inthe U5, is 0 be cansoldabad rom e secand quarer of 2021 and avwand. The resuls ang recoided in oversass sales.

EC Sales Results.

EC sales stagnated in H1. The sales ratio was 99.6%, the same as the previous year, but it recovered to 102%
YoY in H2.

The graph of our own EC on the right side. In terms of our own EC, we had a bit of a tough time in H1 due to
the erratic delivery delays. In H2, we achieved V-shaped recovery through OMO measures centered on SNS,
as well as by expanding product contents and [website] contents, and the current Q4 is in good shape at
107.9% over the previous year.

As for third party EC, we have curbed discounting and strengthened exclusive products, resulting in a gross
profit margin much higher than sales, plus7.6%, which is a significant improvement in profitability and a
positive contribution to the achievement of the Company-wide operating profit plan.

Going forward, we would like to make of expanding sales while maintaining profitability.
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11 Sale Trends by Channel for FY Ending Feb. 2023 TSI HOLDINGS

New cross-channel approaches brought synergy effects, causing a favorable cycle of
marketing. Real stores recovered significantly while EC sales continued to be strong.

Real store business EC business

Real stores: 116.1% of the previous term’s level Domestic EC: 98.9% of the previous term's level

(including department stores: 141.5%) In-house EC: 101.5% of the previous term’s level

Sales expanded mainly in women's brands for department steres. Pop-up In the first half of the term, sales did not increase as expected since priority was
stores in new areas and lve commerce led more customers to visit stores, given to improving profitability, but in the second half, sales continued to be strong
contributing to gaining new TS| fans due to live commerce and expanded werkforce and website content about products
The overall profitability of the store business improved as the company shut The company alms for sales and profitability growth by further bolstering content
down non-performing outlets and replaced shuggish brands with those and optimizing internal operations.

supported by customers.

A A
R T P

4 THANKS”
GIVING 1

4 EEETERTY

R s -— s = I R &
A The professional goifer Momoko A A shoe-shining event was held by j
Ueda had one-day customer service inviting & professional leather shoe
oxperience, appointed as one-day shiner. ALve commerce to A Product promotion Almplementation of cross-
store manager in this event. launch new products using social media brand promotion

Trends by channel.

New mechanisms across channels are generating synergies. Our target is to link our real store business and
EC business by connecting them to our customers. As you can see, Momoko Ueda, a professional golfer,
became a store manager for a day, and she had customer service experienced.

In addition, we believe that by holding new events at the store, including having leather product professionals
and others to the events, and transmitting these events as web contents, and then attracting new EC

customers to visit stores, we have been able to create a great deal of synergy and interlocking effects.

We also believe that this will be a major pillar of our measures that will lead to the next step.

Support
Japan 050.5212.7790 North America 1.800.674.8375 —_ SCRI PTS
Tollfree 0120.966.744 Email Support support@scriptsasia.com ST Asic’s Meetings, Globally

7



13 Individual Overview of Major Brands in FY Ending Feb. 2023 TSI HOLDINGS

Six of the top ten brands made rapid progress in sales, registering a two-digit growth rate, and the strong
performance and recovery of major brands drove the overall sales of the company. In addition, sales rose
mainly in the women's apparel and street businesses, the company's key business units, and this helped
boost the overall sales of the company, and at the same time, this enabled the company to gain a foothold
toward achieving further growth in the years to come.

B Top 10 brands in sales Cumulative sales and growth rates for the top YHUF™
ten brands 146.3% of the previcus term’s level
1. PEARLY GATES jii- 1 x
p— Avarage growih in adation 1o the strong performance of MR i (A8 -
2. MANO universe Unit : million yen rate for the top the brand, sales growth was . -
ten brands accelerated as the number of domestic {3
3. MARGARET HOWELL 9 stores Increased.
Avarags growth +15.6% The 20th anniversary of the launch of
4. NATURAL BEAUTY BASIC rata for the top the brand ended as (ts domestic and
- ; oVerseas events wers well received.
. p—r‘-—"" “human woman”
G. AVIREX . — 142.7% of the previous term's level
7. UNDEFEATED I The OMO measures implemented
cantinuoushy brought satisfactory
8. STUSSY '.J. results with EC sales growth far
| exceeding the company's overall
a. new balance golf o] sales growth,
In addition, the recavery of
10. FY Ending Feb. FY Ending Feb. FY Ending Feb. depariment stores boo?ted real
2021 2022 023 store sales
- 140% of the previowsterm's | : 110% of the prewicus tems's '

levelin sales or maore lewel in sales or more

Here is an individual overview of the main brands. The top 10 brands in sales are listed. Six brands are making
strides with double-digit growth. Sales are driven by the strong performance and recovery of large brands.
(Details are described in the supplementary material of the briefing materials)

Notable among them is “HUF”. Sales growth is accelerating at 146% compared to the previous quarter, due
to the strong performance of the brand and the expansion of the number of stores. Also, since it is the 20th
anniversary, the sales ended well both domestically and internationally [in] H1.

“human woman” was 142.7% of the previous year's level. Although the content slowed down at one point
and there were many challenges, the results of the ongoing transmission and OMO measures were evident,
and products have been improved and rejuvenated, and those efforts have resulted in an increase in
customers. Along with the recovery of department stores, real store sales are expanding and EC is also
expanding.

The pending “NANO universe” has not yet caught up with its budget and goals, but the team reorganization
is going quite well here as well, and we are hopeful that this will be another profitable contribution to the

next phase.
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15 About Balance Sheet

Unit Mllicn Yen

FY Ending Feh. 2022 gﬂ'ﬂ‘:’fx FY Ending Feb. 2023

Resuits E-OI':IM Resuits t':“::;f’;'“

__wﬁ“ﬂ 15,547 538% 80805 4% 71837 530% 3,110 951%  -8,968 B8.9%
JEﬂChhnM Depasite] 19,758 78.0% 32,109 220% 32,705 T1IER 1,053 BN 66 100.2%
{et which, Imventory) 18775 13.0% 7280 19.4% 24619 187% 5054 1318% 3601 B7.3%
Nan-current Assets 64,893 46.2%  h5,155 d4.6% 63,589 A% -1,304 950%  -1,566 97.6%
{of Invesiment Securities] W 0% M2 193% 2089 7068 518 9% 243 oadi%
|iof Irves e Resl sstabs) 4715 14% 4711 12% 4708 I5% 7 994% § 99.9%
Total Assals 140440 100.0% 145961 100.0% 135427 s 5004 964% -10534 92.8%
Current Liabilties 28,375 20.2% 32059 20% 26239 154% -2136 925%  -5,820 B1.8%
J {of Short-dems barrowings) m s W R EETTY Y
[ s———————— 1T ¥ T 1] 4% 4731 35% 1415 W60% 750 950%
Nan-current Liskilifes 14,329 10.2% 12117 8.3% 10,308 TA% 4020 g%  -1.868 B4.1%
[ tet Long-tom borromings) 0,803 0% 64T A% 5010 3% 4093 GLI%  -laGE  11.3%
Tl L il s 42,104 0.4% 44276 0.3% 36,549 W 6156 B5E%  -7.688 B2.6%
[ Ttal Mist A sets: 97,7136 69.6% 101,724 69.7% 08,878 T30% 1,142 1017% -2, 846 97.2%
(of Tressury stockl-)) 3666 -26% 5388 A0% 3031 22% 61 B26% 2351 S63%
Tookal Liabilies and Net ssels 140440 100.0% 145961 100.0% 135427 s 5013 964% -10534 92.8%

This is about the balance sheet.

TSI HOLDINGS

> Inventory assets
[Comparison with the previous term]

While net sales were 110.0% of the previous
term’s level, inventory assets increased by ¥5.9
bifion, at 131.8% of the previous term's level,
In order to meet the recovery of store sales and
demand from inbound tourism, the company
increased inventory to ensure profit

> Treasury stock

[Comparison with the previous term]
As part of its efforts to implement capital policy
and measures fo return eamings to shareholders,
the company acquired ¥2 .32 bilion's worth of
treasury stock in the whole year and ook
measures such as writing off ¥2.95 billion's worth
of treasure stock at the end of the term. This
means that the treasury stock decreased by
¥0.63 bilion's compared o the term ended in
February 2022

> Equity ratio

The capital adequacy rafio was maintained high,
at 72.7%.

Inventories are visibly inflated, at 131.8%, or plus-JPY5.9 billion, compared to 110% of sales in the previous
year. However, spring items are moving very quickly in March, with long sleeves and spring items being
digested quickly, including coats. They are still moving at this time of year even before Golden Week, so we
are anticipating that the number gets into a slim shape to some extent.

Treasury stock amounted to JPY2.32 billion for the full year as part of the implementation of capital policy and
shareholder return measures. Due to the cancellation of treasury stock 2.95 billion yen at the end of the term
in January 2023, it is a decrease of 630 million yen from the fiscal year ending February 2022.

The equity ratio has remained high at 72.7%, and we intend to use this ratio systematically for M&A as a new
investment and for our own store openings.
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TSI HOLDINGS

18 TIP25 4Div.(domains)
]

| Announced on April 14, 2022 Medium-term management plan materials reposted

Wellness o Lifestyle I

Wellhess & lifestyle

Athleisure Create fashion entertainment that has a

Outdoar positive impact on the health and

happi f
Lifestyle appiness of consumers and, by

aextension, society,

Fashion Capital 3

Fashion capital

Lady's Refine the experience values of brands
Fashion and create fashion entertainment
centered on highly refined tastes.

Street & culture

Street MNurture street culture and create fashion
Culture entertainment that brings positivity to
society and the environment

Select

Digital Generation 4
Digital generation

Gen-Z

Fashioh Create fashion entertainment for the

D2C/F2C digital native generation via digital x
. fashion.

Digital

Fashion

Since last year, four domains have been established in the mid-term plan of TIP25 and organized as four
divisions. Let me tell you a little about the current situation of the four divisions.

Wellness o Lifestyle

TSI HOLDINGS

Creating attractive communities

Sublimating apparel brands into community brands. y
g b Airing of new TV commercials “Go, TSI"

Daveloping entertainment business closely linked to lifestyles. - - -
Mew TV commercials aired featuring the goffers Momoko Ueda and
5oz million ETKA Hara, both contract ambassadors forthe key brand “PEARLY

GATES.”
YoY change o

. W Eroadcast from Febreary 13 to 28, 2023 in six PEARLY
Ratio to areas nationwide GATE S
-
116.5% :

Net sales

¥47.50

Billion

total sales After the airing, y
B The recognition level for TSI rose by 8.7 - L L
percentage points e
M The popularity of PEARLY GATES went up by 7.0
percentage points

“PEARLY GATES” Providing uniforms to the
wheelchair basketball team

“and wander” Offering new purchase experience

“and wander" is a brand for outdocr gear. 155.8% of the previous “PEARLY GATES® enterad into a eniform -

Haolding camping activities is not easy because such  term's levelin sales logs sponsarship agreement with the PEARLY
activities require various kinds of cutdoor gear. The wheelkhalr basketball team NO EXCUSE. G A T E s
brand therefore started rental services for some of its rental servicey By combining the technology that has

products so that beginners could enjoy outdaor life

customers to purchase products after they actually

cultivated In golf wear marchandising and
Its know-how in universal design, the
brand developed uniforms that fit each

easily. |toffers new user experience by allowing i

experience their valee through these serdces and

member o that they can take part in the
become satisfied with them. E N

sport comfortably.

The Wellness and Lifestyle Division will create an attractive community, elevating itself from an apparel brand
to a community brand. Net sales were JPY47.5 billion, growing 116.5% from the previous year.

First, a new TV commercial was aired in February. Regarding leading brands, TSI's recognition has increased
by about 6.7% of points and “PEARLY GATES” favorability has increased by 7 points. Thankfully, stock prices
have moved in tandem together, which I think is a remarkable sign.
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“PEARLY GATES” also provides uniforms to NO EXCUSE, a wheelchair basketball team, as a contribution to
social welfare. In addition, “and wander” is offering a new buying experience. We have started a rental service
so that customers can easily experience their hardware and goods. This contributes to customers visiting our
stores, [and] also being linked to our EC site.

21 TSI HOLDINGS

Platform for play rooted in the street spirit

By extending to the keyword “play,” the platform aims at
spreading itseif to neighboring lifestyles, reinventing gears,

and offering new experiences ¥58,620 i
o The preference of consumers has shifted "
million ynder the COVID-19 pandemic to genuine, ChOII
38.4% high-gquality products that can be used o
Ratioto™ | overalong period oftime. “Schott” is o
total sales attracting public attention as the brand 135.7+ of the
¥58.62 Billion 1 04.5 % matches such consumer needs.

previous term's level

The brand has successfully approached a
wide range of age groups from those who
have recognized it as a long-established
leather jacket brand since eary on to
youths that have not womn leather jackets
in the past. "Schott” is also focusing on not
only traditional American-made models but
also models planned in Japan which adopt
trendy sizes and designs, and the latter
serves as entry models that have the
same level of quality as American ones

but are less expensive.

Sales are stronger than in the previous
year, and the company expects further A "ONE 5TAR." a synonym
growth of the: brand. for Schott

“BAIT" is a culture store that mixes fashion items,
sneakers, animations, and comics

With no atmosphere that reminds visitors of geeks,
itis advancing rapidly, registering 159.0% of the
previous term’s lavel, as sales of highly
fashionable products that everyone can wear
readily are strang. In particular, the Shibuya Parco i'-'-
outlet is highly compatible with art and culture,
attracting many youths and foreigners,

Street and Culture. This division proposes an American lifestyle and American casual with the keyword “play.”
It is a platform for fun, rooted in the spirit of the street. Net sales were JPY58.62 billion, or 104.5% of the
previous year's level.

“Schott” is a historic brand that started in 1913 and is celebrating its 110th anniversary this year. The brand
is becoming very popular as a leather brand, not only its US-made Schott models, but also licensed products
of Japanese standard which is adapted to Japanese people, including the balance of sizes and new trend sizes.
Other driving goods are also very popular, and the Schott Grand Store TOKYO in Jinnan has created where
customers come to the store even though it is located in an area tucked [away] from train stations.

“BAIT”, also located in Shibuya, is a character and culture store from the US. BAIT, a culture store offers a mix
of fashion, sneakers, anime, comics, and manga, attracts many customers because it is a fusion of fashion and
culture. We see a 159% increase over the previous quarter, a significant leap forward.

In particular, Shibuya PARCO's high affinity with art and culture has brought back even more international
customers and inbound visitors. We believe that this will become a new base for sending out information, as
it is extremely active, with many young customer coming and even restricting admission in some places.
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Fashion Capital TSI HOLDINGS

Services that respond constantly to market trends and changes

Being flexible enmough to continue changing gracefully, granting
the wishes of customers, and extending a circle of happiness

“LE PHIL" has posted substantial revenue growth for

three consecutive terms since its creation
¥34,036

Net sales Yo¥Y change wﬂ LE P H I L
Ratio to

% LE PHIL made its debut in the

sprngfsummer season of 2018,
¥34.03 Billion 11 5_ 1 2 total sales It had expanded sales mainly through
EC, baut with the relaxation of
countermeasures against COVID-19, it
actively set up pop-up stores in its real \
stores, raising its recegnitien leve| and & Spring collection of 2023

acquiring new fans across the country, 192.4% of the
ch k fﬂ pm\nesus. term's leved
“ADORE” supports art through fashion In March 2023, it opened a permanent ‘t‘r'?’ '“:“ :r r
45.5% of the previous outlet, the third of ts kind, at the e e il

ADORE, which offers “360 degrees beautiful® termrs level in sales Nagoya Takashimaya depariment store, =y, 2060 term o e in 1,000 yen)
items, collaborates with the ballet dancer ! i 1 ﬂ';: '"::*;ikﬂ'tdgf-_:t 9;':5_' ﬂﬂfg”‘“? F*h"\m gl?-;f"‘
Mizuka Ueno, an artist who expresses beauty g, [0S LA 2 T 11,5 0052 2o +
The aim is to create new value through synergy ’ :;;‘;;?f:‘;ilﬁa”;’i‘ wt:e;u::?: ;:z“:'; ""9 117
effects brought by combining the two which take | 4 . zné 41
different approaches to beauty. :m%';me new permanent ouliets n 145,851
Part of sales is donated to art support

organizations to contribute to developmeant of
art

Fab 2020 Fab 2021 Fm!tﬂ2 Feb 2’12)
bam bam

Fashion Capital Division. We have been providing services that respond to trends and changes. Many mainstay
women's brands are in this division. We would like to build the culture with our customers that has flexibility
to keep changingin a lighthearted manner. Net sales were JPY34.03 billion, 115.1% of the previous year's level.

“LE PHIL” is debuted in spring/summer 2019 and is expanding sales mainly through EC. For CAGR, one has a
large jump to plus-106.5%, or 192.4% YoY. Customers are bringing in new customers, and we have high
expectations for this growth, which is greater than we had imagined.

“ADORE”, which proposes 360-degrees of beauty, and ballet dancer Mizuka Ueno, who is an expression of
beauty, are creating synergy through a combination of new approaches by collaborating together. Tailoring
and silhouette are ADORE's hallmarks. By adding materiality into those hallmarks, we believe that our new
efforts, such as collaborations with the ballet dancer, have been well received by customers.
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bl Digital Generation

TSI HOLDINGS

Continuously expanding content to win over the next generation of customers

Obtaining a favorable response and generating strong excitement
through tangible and intangible content that expands infinitely.

¥12.579

“huele Museum” initiatives for OMO promotion

million
Net sales YoY change 829 huelLe Museum
Ratio to
The brand gives priority to stepping up
¥12.57 Billion 1 06 2 0 % total sales live video distribution by actively using

“CHAROL” opened a store for a limited period of time

HINANO, a popular influencer, serves as
creative director for ‘CHAROL". Since its
debut in the autumn/winter season of 2022,
the brand has developed mainly through
online shopping, but recently it opened a
shop that operates for a limited time only at

, -

Influencers and personal stylists, This
leads to video distribution of higher
quality and acquisition of new
customers,

“STUMBLY", one of the brands handled
by “hueLe Museum®, has introduced a
virtual fitting service on a trial basis as
one of its OMO measures.

This enables the brand to offera
purchase experience comparable to one
customers have at real stores because

\ LIMITED -|Eﬁf '
AT LUMINE SHIN j
A The store is scheduled to
operate until the end of July,

detailed textures of materials and sizes
that fit set types of physique can be
displayed,

the LUMINE Shinjuku commercial facilities.
“CHAROL" aims at raising its recognition
level and acquiring new customers.

A 2D dats and actual items

Digital Generation Division. We develop contents that will capture the ever-expanding next generation. Sales
were JPY12.57 billion, 106% of the previous year's level.

“huelLe Museum” has now started as a firmly established directly managed store, starting with a pop-up at
GINZA SIX. hueLe Museum is intensifying live-streaming emphasis and is actively using influencers and
personal stylists, and we believe this will make it very effective in linking with our directly managed stores.

“STUMBLY”, one of the brands we carry, has implemented OMO measures and introduced a virtual try-on
function on a trial basis. By doing so, we hope to express the size according to the set body shape. The data is
shown on the right side so that you can compare the 3D data with the actual item in the photo.

The next is about a limited-time store opening of “CHAROL”. HINANO, a popular influencer, will serve as
creative director. Launched last year as a debut for the fall/winter 2022 season, the brand has been mainly
online and has opened a limited-time store in Lumine Shinjuku.

We are looking to expand brand awareness and create connections with new customers.
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25 Profit and Loss Plan for FY Ending Feb. 2023 TSI HOLDINGS

Sales are projected to be ¥162 billion / 104.9% of the previous term.

Selling and administrative expenses are expected to grow as net sales expand, but due to factors such as the effects of the
relocation of the head office, the company plans a decrease of 0.4% in the percentage of such expenses to the total.
Operating profit is expected to be ¥4.7 billion, 201.8% of the previous term’s level, and net income is projected to
be ¥3.5 billion.

140.38 siion ven =~ 154.45 gilion ven 1 6200 Billion Yen +7.55 +4.9%
(YoY : 104.7%) (YoY @ 110.0%) (YoY : 104.9%) Billion Yen

SG&A 72.38 sition Yen 82.57 silion Yen 36.10 Billion Yen -!-.3'53 +4.3%
(S (eI TR (Composition Rate © 51.8%) (Cemposition Rate : 53.5%) (Composition Rate : 53.1%) BillionYen (composition Rate : -0.4pt)

Operating 4.44 Bition Yen 2.32 silion Yen 4.7 0 siliion Yen +2.38 +101.8%

Profit margin © 3.2%) rofit margin - (Profit margin © 2.9%) i )
Income { rg (Profit in 1 1.5%) Praf rgin : 2.9% Billion Yen

Current Net 1.02 siion ven 3.06 sition Yen 3.50 sillion Yen -_H_}'44 +14.3%
Income (Profit margin : 0.7%)  (Profit margin : 2.0%) (Profit margin : 2.2%) Sillion Yen

* For the fiscal year ending February 2022, the Old profit standards will be applied.

Next, | would like to talk about the consolidated financial plan for the full year. The profit-and-loss plan. Net
sales are projected at JPY162 billion, or 104.9% of the previous year's level. SG&A expenses will increase in
line with sales growth, but the composition of SG&A expenses is expected to decrease by 0.4% with the effect
of the head office relocation and other factors. Operating profit is projected at JPY4.7 billion, 201.8% of the
previous year's level, and net income is at JPY3.5 billion.

26 FY02/2024 Full Year Profit and Loss Plan Operating Income Variance TSI HOLDINGS

In the plan for the term ending in February 2024, hased on the ¥2.32 billion posted in the term
ended in February 2023, we aim to earn ¥4.7 billion in operating profit. Factors taken into account
include decreases in employment adjustment subsidies received in the previous term; decreases in
expenses such as head office relocation costs and office rents; increases in sales due to business
growth; and higher gross profit margins due to review of production and sales plans.

Growth range for the current term
Profitability will further go up due to the results of various initiatives implemented.

Unit - billion yen
0.73 4.70
Profitability improves due to the efforts made
in the previous term 0.20
0.60
0.58
2.32 o8
-0.51
Operating Employment Head office Decrease in Cost Proper inventory ~ Business growth Operating profit
praofit for the adjustment relocation office rents aptimization Improved business  for the term
previous term  subsidies forthe expenses for the efficiency ending in
previous term previous term Expansion of EC  February 2024

This is about the operating profit difference in the profit and loss plan. We worked to reduce employment
subsidies received in various ways, relocation expenses, and office rent from the actual JPY2.32 billion for the
fiscal year ending February 2023. We are expanding sales through business growth and plan to improving
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gross profit margins by reviewing sales plans for manufacturing and sales. Within that breakdown, the plan
for the fiscal year ending February 2024 will be set at JPY4.7 billion.

The table below shows the growth range for the current fiscal year. We will carry out each of these initiatives
to further increase profitability. We will work on optimizing costs. We would like to focus on internal SG&A
expenses that we have been incurring. In addition, inventory is basically a bit inflated, but we are taking steps
to optimize inventory by narrowing down orders so that we can accurately sell products each season.

As for business growth and business efficiency, we would like to include both new store openings as well as
EC expansion.

27 Return to shareholders TSI HOLDINGS

The amount of dividend for the term ended in February 2023 was revised from ¥7 per share as
previously forecast to ¥10 per share. The dividend forecast for the current term taking into
consideration all factors such as projected financial results and business environment in the year to come is
¥15 (+¥5) per share as already announced.

Plan for

FY Ending Feb. FY Ending Feb. FY Ending Feb. .
Dividend ¥0 ¥5 ¥10 ¥15
Payout ratio - 44% 28% 35%

Shareholder returns.

The dividend amount for the fiscal year ending February 28, 2023, previously forecasted at JPY7 per share,
has been dividend increase to JPY10 per share.

In addition, the dividend forecast in fiscal year ending February 2024 is JPY15, plus-JPY5, taking into account
the overall performance and business environment for the current fiscal year.
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IS HOLDINGS GROUP 29

L

A company creating fashion entertainment ~
We link value to society (value provided) to corporate growth, ,‘
While using entertainment that fashion brings, :1' 3 . o
To create a form of original value provided that is not limited to product provision.
a 2
# SocialValue #Entertainment #Empathy
For the good of soclety and the environment Fun & enthuslasm Empathy & emotional involvemeant
- Environmental conservation D|g|lal entenalnment Empathy for purpose
~ Addressing soclal issues - Real experiences — Empathy for contents
- Creating cuiture - Community events -~ Empathy for products
- Building communities - Retail entertainment — Empathy for services
Here is the progress of the contents of TIP25 and TSI Innovation Program.
IS HOLDINGS GROUP 30

Designin reater customer experience than expected -
gning g P P O

PoC for the joint metaverse project with Alibaba and JP GAMES

Take part in the metaverse area to provide new brand experience.

Utilize 3D data accumulated through product development to create new entertainment

- Putting 3D data produced in the process of product Creating content by combining fashion and“the
development in the metaverse to examine how they metaverse: TSI is considering taking measures such as
work: TS| has succeeded in dynamically reproducing the hosting of exhibitions, shows, and virtual stores and
expressions such as transparency, double-layer lcoks veloping metaverse platforms using entertainment

vinging In the metaverse space at a leve content clearly different from the one offered in the past. }
comparable to that of 3D data specialized for the apparel
industry

We are working with Alibaba Cloud and JP Games on a joint metaverse project. We are participating in the
metaverse area to realize new brand experience offerings. We have created a 3D video that we would like
you to watch.
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Bolstering entertainment content

New ways of providing value

IS HOLDINGS GROUP A

Outgrow our traditional domain of creation specialized in apparel products (= goods) and offer entertainment content that creates

"play,” * experience,” and “sympathy.”

Develop products, services, and communication methods that exceed the expectations of fans.

-~ Initiatives for culture development:
Take part in X Games which has made its
debut in Japan and support the sport meeting

We continue to strengthen our entertainment content. We want to create play, experience, and empathy as

a new form of value provision.

As for X Games, on the left, the second X Games competition will be held on May 12, May 13, and May 14. |

WEEXKEND

SORUNWRY

- Virtual runway:

AR Runway appears if a smartphone is held

against the store poster. Coordination can be
confirmed from various angles and distances.

am looking forward to being a sponsor again this year.

Also, NBB WEEKEND offered a virtual runway, which means that by holding up a smartphone to the in-store
posters, a virtual runway appears. | was able to check the coordination from various angles. | would like to

propose more and more of these things.

The photo on the right shows a live event that customers can participate in in real-time. We are now able to

I want to lock
at lavender!

want piping to be
in dark purple!

i)

JILL by JILLSTUART

- Live simulations participated in by
customers:

3D simulated designs are distributed fve

Products are developed while reflecting the

opinions of customers in real time

deliver 3D design simulations and listen to customer feedback as we commercialize our products. This is one

of the examples where we can use digital technology to create something very fun and original, while picking

up the voice of the customer, including in manufacturing.
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TSI HOLDINGS GROUP 32

Communicating attractive designs by combining brands and free spaces

Designing essential lifestyle experience exceeding non-material value

With the relocation of the head office, TSI has set up an entertainment area that can be utilized for events and other purposes.
This entertainment area provides places for new experience, such as joint exhibitions held through collaboration between brands,
which have hitherto not worked together, and new types of exhibitions that adopt live experience and XR and other sorts of digital
content.

g

-

-
- >

We have relocated our headquarters since the last September and created one large showroom. This has
enabled us to conduct an attractive transmission of our brand x free space.

We have established an event space on the first floor of our headquarters, where we are creating a
comprehensive new venue for experiences, such as transmitting our brand, various live experiences such as
collaborations, and holding exhibitions incorporating digital content.

We would like to consider ways of communicating this kind of information in the future so that it can be
shared with everyone.
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st HOLDINGS GROUP 33

Toward spiral and agile work styles

Putting creative work styles into practice

TSI is promoting environmental design and awareness raising to encourage the work style "ONE TABLE," which eliminates barriers
between departments.

The ONE JILL Project does rebranding using a cross-functional one-team system

- Environmental design.fo > = Organizing teams to gain a
bring business synergi | B favorable response from

I customers and excite them:
Uncoordinated, sectionalist

organzations are restructured

into cross-sectionai tzams that
pursue shared purposes and
work on a project-by-project
Dasis,

We are experimenting with new ways of working. We share a space where employees can communicate with
each other and make new plans, regardless of their length or breadth, based on a design that creates business
synergies and can be used by everyone.

In addition, we have started study sessions with each other to see if we can create a team structure that
generates empathy and enthusiasm among customers by bringing together the design team, technical team,
and sales floor team, for example, which have not shared information with each other along a vertical axis
until now, into one horizontal axis.

Specifically, we will mix brands that have been working separately, such as JILL STUART and JILL by JILL STUART,
as the ONE JILL project, and combine them into a single team. We are making a team of people working
together to create products, including concepts, in depth. As for the ONE JILL team, we call it With JILL STUART
or WJ, and it started as a digital generation team.
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st HOLDINGS GROUP 34

Developing materials to reduce environmental impacts p :{
)
A project for developing TS| original organic cotton iéﬁ?&"n‘

We executed an outsourcing agreement with SynCom Agritech, an agricultural venture
company, under the theme of the “study on development of TSl's organic cotton and reforms
of raw cotton productivity.

Working with local farmers in the state of Tamil Nadu in India, a developing country, to cultivate TSI's own cotton on a trial basis

~ The harvest of cotton that had been grown
since last year was completed in February Future plans:

~ Tral ginning and spinning were done, and the

yarn prototype produced using the 1

harvested cotton is scheduled to arrive in

Japan by the end of April,

Studies of the yarn such as quality inspection } 2 1= Reselection of cotton varieties and sowing

— Analysis of the harvested cotton and cotton
yam
— Production of samples using prototypes

confirmation of yarn count and improvement ~ Planning for expansion of the TS| experimental

points, and analysis of suitable clothing vall farm in scale
also be conducted. ; .
3 - Launch of precesses to acquire organic cotton
certification
4 - Continuing to ad joint 1 h with Tamil

Nadu Agricultural University on variety
development and cultivation protocol

This is the development of materials that reduce environmental impact. This is the story of how TSI will start
producing original organic cotton. The cotton harvest has and the yarn will arrive in Japan in April. With this,
we would like to test fabric, weave, and make samples of our products. We will continue to expand this, and
we will further develop the joint development with SynCom Agritech so that we can expand organic cotton
together.

5l HOLDINGS GROUP 36

Creating a sustainable future through fashion entertainment

Nine initiatives for sustainability that suits TS|'s materiality

TSl is promoting various initiatives to solve its materiality.

| Establishment of the Sustainability Committee | D ciimate change @ waste

Under the supenvision of the Board of Directors, the @ Raw materials @ water resources

Sustainabiiity Committee has been set up as an advisory { Supporting the opinions offered by TCFD and disclosing information |
argan for the Representative Director & President.

A Material innovation
Global
Environment

]\

Fosiion + Pushing joint intiatives with Seni-lkugikai

Eatérlatameént

Definition of three areas of innovation + Formaticn of business and capital alliances with Focd Rebom

1. Material innavation + Joint initiatives with SynCom Agritech

2. SCM platform innovation

1 1 Construction of circular systems
3. Engagement innevatian

B Diversity @Emplayee wellbeing @Local community
Sociely

@ Heaith & safety @Fair labor conditions JB ' [ Comprehensive cooperation agreement
\ with Hokkaido's Kamikawa Town
* Remake project initiative
+ Giving donations (fax payment) using the regicnal
revitalzation support tax system (corporate version
of the hometown tax donation system)

Formulation of group human rights policy

Sustainability initiatives in line with the nine materiality. It is divided into three major categories: global
environment, society, and people.
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First, we agree with the TCFD's recommendations regarding the global environment, and we are disclosing
this information. In the area of material innovation, we are beginning to try to convert our inventory into
textiles and materials through initiatives with Seni-lkueikai, or the Textile Scholarship Association, such as the
cotton mentioned earlier and the pineapple fiber with Food Reborn.

As for society, we have signed a comprehensive partnership agreement with the town of Kamikawa in
Hokkaido and have made donations related to the corporate version of Furusato, or hometown taxation
through the local development support taxation system. We would also like to experience and try to work to
improve the local environment. We have also established a Group Human Rights Policy and intend to make
firm progress on diversity, employee happiness, health and safety, and fair labor.

As a Company, under the supervision of the Board of Directors, | would like to establish a Sustainability
Committee as an advisory body to further examine and promote the contents as well.

Nurture worldwide empathy and social value through the power of fashion

entertainment.

A company creating fashion entertainment

TS| HOLDINGS GROUP

Last but not least, as a fashion entertainment creation company, we are committed to our purpose: "To Create
global empathy and social value with the power of fashion entertainment.” We would like to grow our
company more and more and develop it in a fun and energetic way based on the purpose.

By dividing the Company into four domains, or divisions, we will re-evaluate what each role should be, and
will further develop these roles to make them more unique.

We would like to further develop our corporate management in such a way that our brands will shine with
their own value. We would appreciate your continuous support.

Thank you very much.
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Document Notes

1. Portions of the document where the audio is unclear are marked with [Inaudible].

2. Portions of the document where the audio is obscured by technical difficulty are marked with [TD].

3. Speaker speech is classified based on whether it [Q] asks a question to the Company, [A] provides an

answer from the Company, or [M] neither asks nor answers a question.

4. This document has been translated by SCRIPTS Asia.
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Disclaimer

SCRIPTS Asia reserves the right to edit or modify, at its sole discretion and at any time, the contents of this
document and any related materials, and in such case SCRIPTS Asia shall have no obligation to provide
notification of such edits or modifications to any party. This event transcript is based on sources SCRIPTS Asia
believes to be reliable, but the accuracy of this transcript is not guaranteed by us and this transcript does not
purport to be a complete or error-free statement or summary of the available data. Accordingly, SCRIPTS Asia
does not warrant, endorse or guarantee the completeness, accuracy, integrity, or timeliness of the
information contained in this event transcript. This event transcript is published solely for information
purposes, and is not to be construed as financial or other advice or as an offer to sell or the solicitation of an
offer to buy any security in any jurisdiction where such an offer or solicitation would be illegal.

In the public meetings and conference calls upon which SCRIPTS Asia’s event transcripts are based, companies
may make projections or other forward-looking statements regarding a variety of matters. Such forward-
looking statements are based upon current expectations and involve risks and uncertainties. Actual results
may differ materially from those stated in any forward-looking statement based on a number of important
factors and risks, which are more specifically identified in the applicable company’s most recent public
securities filings. Although the companies may indicate and believe that the assumptions underlying the
forward-looking statements are accurate and reasonable, any of the assumptions could prove inaccurate or
incorrect and, therefore, there can be no assurance that the anticipated outcome described in any forward-
looking statements will be realized.

THE INFORMATION CONTAINED IN EVENT TRANSCRIPTS IS A TEXTUAL REPRESENTATION OF THE APPLICABLE
PUBLIC MEETING OR CONFERENCE CALL. ALTHOUGH SCRIPTS ASIA ENDEAVORS TO PROVIDE ACCURATE
TRANSCRIPTIONS, THERE MAY BE MATERIAL ERRORS, OMISSIONS, OR INACCURACIES IN THE
TRANSCRIPTIONS. IN NO WAY DOES SCRIPTS ASIA OR THE APPLICABLE COMPANY ASSUME ANY
RESPONSIBILITY FOR ANY INVESTMENT OR OTHER DECISIONS MADE BY ANY PARTY BASED UPON ANY EVENT
TRANSCRIPT OR OTHER CONTENT PROVIDED BY SCRIPTS ASIA. USERS ARE ADVISED TO REVIEW THE
APPLICABLE COMPANY'S PUBLIC SECURITIES FILINGS BEFORE MAKING ANY INVESTMENT OR OTHER
DECISIONS. THIS EVENT TRANSCRIPT IS PROVIDED ON AN "AS IS" BASIS. SCRIPTS ASIA DISCLAIMS ANY AND
ALL EXPRESS OR IMPLIED WARRANTIES, INCLUDING, BUT NOT LIMITED TO, ANY WARRANTIES OF
MERCHANTABILITY OR FITNESS FOR A PARTICULAR PURPOSE OR USE, FREEDOM FROM BUGS, SOFTWARE
ERRORS OR DEFECTS, AND ACCURACY, COMPLETENESS, AND NON-INFRINGEMENT.

None of SCRIPTS Asia’s content (including event transcript content) or any part thereof may be modified,
reproduced or distributed in any form by any means, or stored in a database or retrieval system, without the
prior written permission of SCRIPTS Asia. SCRIPTS Asia’s content may not be used for any unlawful or
unauthorized purposes.

The content of this document may be edited or revised by SCRIPTS Asia at any time without notice.

Copyright © 2023 SCRIPTS Asia Inc. (“SCRIPTS Asia”), except where explicitly indicated otherwise. All rights
reserved.
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